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Kunskap och férstaelse

Efter genomgangen kurs ska studenten kunna:

redogoéra for grundlaggande vetenskapsteoretiska begrepp och deras koppling
till det féretagsekonomiska faltet (1)

redogora fér grundlaggande begrepp, modeller och teoretiska grunder for
amnesomradet organisation (2) samt placera in dem i sitt historiska
sammanhang (3)

redogoéra for grundlaggande begrepp, modeller och teoretiska grunder inom
amnesomradet marknadsféring med sarskild vikt pa konsumentmarknadsféring

(4)

Féardighet och férmaga

Efter genomgangen kurs ska studenten kunna:

sbka och samla relevant information och kritiskt vardera olika informationskallor
(5)

tillampa regler for vetenskapligt skrivande med avseende pa formalia och
struktur (6)

diskutera organisationers verksamhet utifrdn organisationsomradets teoretiska
grund (7)

diskutera fér- och nackdelar med olika marknadsforingsstrategier (8)

*) 1 Credit=1 ECTS



Vérderingsférmaga och férhallningssétt
Efter genomgangen kurs ska studenten kunna:

o systematiskt reflektera kring etiska fragestallningar kopplat till vetenskapen i
allmanhet och féretagsekonomin i synnerhet (9)

Innehall

Kursen inleds med en genomgang av grundlaggande begrepp och synsatt inom
vetenskapsteorin och dess relevans for foretagsekonomin och dar fragan om vad
vetenskap ar och hur vetenskapen skiljer sig fran icke-vetenskap behandlas. Inom
ramen for kursen gors en évergripande genomgang om hur informationsinsamling sker
pa ett systematiskt och strukturerat satt samt vikten av att kunna uttrycka sig klart och
tydligt i skrift och kunna fdlja vedertagna krav pa formalia och struktur.

Inom omradet organisation behandlas grundlaggande organisationsteoretiska begrepp,
modeller och teoretiska grunder. Organisationsteorins framvaxt presenteras i sitt
historiska sammanhang med speciell tonvikt pa de perspektiv pa organisation och
ledarskap som getts av det sena 1900-talets forskning och debatt. Aven
organisationernas samspel med och beroendeférhallanden till samhallet behandlas.

Inom omradet marknadsforing, behandlas grundlaggande begrepp, modeller och
teoretiska grunder, marknadens forutsattningar och marknadsféringsstrategier. Fokus
ligger har i huvudsak inom omradet for konsumentmarknadsféring, men aven
omradena for industriell, tjanste- och relationsmarknadsforing behandlas.

Examinationsformer

Delmoment 1 (examinerar mal 1, 6, 9): Individuell skriftlig inlamningsuppgift samt aktivt
deltagande vid seminarium, 2,5 hp

Delmoment 2 (examinerar mal 5, 6, 7, 8): Skriftlig inlamningsuppgift i grupp med
opposition och aktivt deltagande vid seminarium, 2,5 hp

Delmoment 3 (examinerar mal 2, 3) Individuell skriftlig salstentamen, 5 hp

Delmoment 4 (examinerar mal 4): Individuell skriftlig salstentamen, 5 hp

Arbetsformer
Forelasningar, seminarier och biblioteksévningar.

Betyg
Som betygsskala anvands U-VG.

Pa de olika delmomenten kan nagot av féljande betyg erhallas:

Delmoment 1, 2: U, G
Delmoment 3, 4: U, G, VG

For godkant betyg pa kursen kravs betyget Godkand pa samtliga delmoment. For
betyget Val godkand kravs darutover betyget Val Godkand pa delmoment 3 och 4.



Forkunskapskrav
Grundlaggande behérighet.

Ovrigt
Antal examinationsforsok ar begransat till fem.
Den som antagits till och registrerats pa kursen har ratt att erhalla undervisning

och/eller handledning under den tid som angavs for kurstillfallet som den sékande blivit
antagen fill.

Studenterna ska kunna redogora for sina respektive insatser i gruppuppgifterna.

Eventuella restuppgifter och kompletteringar pa seminarieuppgifter maste vara
inlamnade senast vid de tidpunkter som anges i studiehandledningen.

Kan ej tillgodoraknas i examen tillsammans med FO1005, FO1006, FO1016, FO1018,
FO1021, FO1033, FO1037 och/eller FO1039.

Amnestillhorighet:
Foretagsekonomi

Amnesgrupp:
Foretagsekonomi

Utbildningsomrade:
Sambhallsvetenskapliga omradet, 100%

Kursen kan inga i foljande huvudomrade(n):
1. Féretagsekonomi

Fordjupningsbeteckning for respektive huvudomrade:
1. GIN

Faststilld:
Faststalld i nAmnden for Institutionen for kultur och samhalle 2013-02-01
Kursplanen galler fr.o.m. 2013-04-11
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15 Credits *), First Cycle Level 1

Learning Outcomes
After completing the course the student should be able to:

e describe the basic concepts in the theoretical field of knowledge and their
relation to business studies (1)

e explain basic concepts, models and theoretical foundations in the field of
organization theory (2) and place them in their historical context (3)

e explain basic concepts, models and theoretical foundations in the field of
marketing with particular emphasis on consumer marketing (4)

« find and collect information and critically evaluate different sources of
information (5)

e apply the rules of scientific writing with regard to formalities and structure (6)

e discuss organizational activities based on organization theory (7)

o discuss the pros and cons with different marketing strategies (8)

o reflect on ethical issues related to academia in general and business studies in
particular (9)

Course Content

The course starts with a review of basic concepts in social science and a discussion

on the relevance these have for the field of business studies. Furthermore, the question
of what science is and how science differs from pseudoscience is treated. The first
section also addresses how information collection is done in a systematic and
structured way. This section also contains exercises in academic writing and how to
follow established requirements for formalia and structure.

In the field of organization, basic organizational theoretical concepts, theories and
models are treated. The emergence of organization theory is presented in its historical
context, with a special emphasis on the developments in the field from the late 1900’
research and debate. Also the interaction of organizations with and dependence on the

*) 1 Credit =1 ECTS



society are treated.

In the field of marketing, basic concepts, theories and models, market conditions and
marketing strategies are treated. A particular focus is on the field of consumer
marketing, but also industrial, service and relationship marketing are treated..

Assessment

Assignment 1 (examines 1, 6, 9): Individual written assignment and active participation
in the seminar, 2.5 credits

Assignment 2 (examines 5, 6, 7, 8): Written assignment in groups with opposition and
active participation in the seminar, 2.5 credits

Assignment 3 (examines 2, 3): Individual written examination, 5 credits

Assignment 4 (examines 4): Individual written examination, 5 credits

Forms of Study
Lectures, seminars and library exercises.

Grades
The Swedish grades U-VG.

The following ratings can be obtained:

Assignment 1, 2: U, G
Assignment 3, 4:, U, G, VG

To pass the course students must obtain the grade G on all assignments. To pass the
course with distinction (VG), VG is in addition required on assignments 3 and 4.

Prerequisites
General entrance requirements.

Other Information
The number of exam attempts is limited to five.

Students who have been admitted to and registered on the course are entitled to
receive tuition and/or supervision only during the course to which they were accepted.

Students must be able to account for their actions in group assignments.

Seminar assignments must be submitted no later than the dates specified in the study
guide.

Cannot be credited together with any of the following courses: FO1005, FO1006,
FO1016, FO1018, FO1021, FO1033, FO1037 and/or FO1039.

Subject:
Business Administration and Management



Group of Subjects:
Business Administration

Disciplinary Domain:
Social Science, 100%

This course can be included in the following main field(s) of study:
1. Business Administration and Management

Progression Indicator within (each) main field of study:
1. GIN

Approved:
Approved by the Department of School of Culture and Society, 1 February 2013
This syllabus comes into force 11 April 2013
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